
CHRONIC DISEASE RISK REDUCTION 
PLANNING PHASE  

  
CONNECTIONS MAP

County:

Corporate/Business/Labor and Employee 
Unions Professional and Voluntary Associations

Please complete the following table to describe your current resources for coalition building. Please list any connections (names, titles) 
you have with the different organizations, associations, and sectors in your community. These may be friends, relatives, colleagues, 
neighbors, or acquaintances. Think about connections that may help you reach other individuals or organizations to partner with in 
your chronic disease risk reduction efforts. The last box can be used for any connections you have that don't fit in the other boxes. 
  
This table should be reproduced using 10-pt bold font for cell titles and 10-pt regular font for cell content. The table may be expanded 
as needed to capture all relevant community connections.   
 

Civic Organizations/Associations

Colleges/Universities Government (Local, State, Federal)
Foundations (Local, State, National, 
Corporate)

Current/Former Smokers School Boards/PTA Faith/Personal/Ethnic Organizations

Key Individuals Arts & Culture
Youth-led Groups/Youth Advocacy 
Organizations

Health Care/Health Departments/
Hospitals Drug Prevention/Survivor Support Groups Other Community Initiatives

distributed



IDENTIFYING LINKAGES 
BETWEEN COMMUNITY PRIORITIES & TOBACCO CONTROL 

  
Identify existing community priorities and the groups that are working on those priorities. Recently published community reports 
are one source of information. However, the best information comes from talking to representatives of local groups.

Community 
Group/Audience

Likely Priority Issue(s) Link to Tobacco Control Partnership Opportunities Accepts Tobacco 
Sponsorship



TYPES AND LEVELS OF PARTNERSHIP 
On-going partnerships.  Individuals and groups with deep roots in the community, as well as those with a history of addressing 
long-standing and emerging community priorities. Resident associations, the faith community, well-established non-profits and 
community-based organizations fall within this group. Such grassroots groups have a strong understanding of a community's 
culture, recognized community leaders, and close ties to priority populations. 
  
Critical juncture partnership.  One that involves a short-term alliance focused on a specific purpose or task. It is important to 
identify partners who are strong allies who are unlikely to join the day-to-day work of the coalition, but are willing to lend a hand 
at critical junctures of chronic disease risk reduction efforts (e.g., when policy changes are proposed or legislative action is  
required). 
  
Zones of collaboration. Collaborations with intermediary groups (e.g., community foundations) that are working to address 
other community priorities but serve the same populations. Zones of collaboration are no-compete, resource-sharing spaces 
developed by two or more organizations that are “competitors in the marketplace.” Residents' groups, the faith community, 
service providers, schools, health coalitions, local government, and others may be “competitors” seeking to work with and serve 
the same population groups in the community, or “marketplace.”

Type of Partnership
Names of Individuals or 

Organizations
Ideal Time to Partner 

0-12 mo       Next Year      After 1 Year
Strategies to Foster the 

Partnership
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IDENTIFYING LINKAGES
BETWEEN COMMUNITY PRIORITIES & TOBACCO CONTROL
 
Identify existing community priorities and the groups that are working on those priorities. Recently published community reports are one source of information. However, the best information comes from talking to representatives of local groups.
Community
Group/Audience
Likely Priority Issue(s)
Link to Tobacco Control
Partnership Opportunities
Accepts Tobacco Sponsorship
TYPES AND LEVELS OF PARTNERSHIP
On-going partnerships.  Individuals and groups with deep roots in the community, as well as those with a history of addressing
long-standing and emerging community priorities. Resident associations, the faith community, well-established non-profits and
community-based organizations fall within this group. Such grassroots groups have a strong understanding of a community's
culture, recognized community leaders, and close ties to priority populations.
 
Critical juncture partnership.  One that involves a short-term alliance focused on a specific purpose or task. It is important to
identify partners who are strong allies who are unlikely to join the day-to-day work of the coalition, but are willing to lend a hand
at critical junctures of chronic disease risk reduction efforts (e.g., when policy changes are proposed or legislative action is 
required).
 
Zones of collaboration. Collaborations with intermediary groups (e.g., community foundations) that are working to address
other community priorities but serve the same populations. Zones of collaboration are no-compete, resource-sharing spaces
developed by two or more organizations that are “competitors in the marketplace.” Residents' groups, the faith community,
service providers, schools, health coalitions, local government, and others may be “competitors” seeking to work with and serve
the same population groups in the community, or “marketplace.”
Type of Partnership
Names of Individuals or Organizations
Ideal Time to Partner
0-12 mo       Next Year      After 1 Year
Strategies to Foster the Partnership
	Name: 
	CorporateBusiness: 
	Comments: 
	PrintButton1: 
	Submit: 
	Cell1: 
	Cell2: 
	Cell3: 0
	Cell4: 0
	Cell5: 0
	Cell6: 



